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Introduction




Residential Customer Segments — Overview




Use Case Approach: Analysis, Information, Action

Use Case: Considering Investment (Energy Efficiency, Solar Energy)

Customer Needs Utility Needs

Use Case: New Adopter of Energy Savings Solutions
Customer Needs Utility Needs

Use Case: Long Term User
Customer Needs Utility Needs
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Current work, challenges, and outlook i 8

%e0
e Currently: research into practice

Mean energy savings from targeting

* Open platform for loading and analyzing large Savings period

samples of customer and meter data :mﬁm
* Empirical energy behaviors: practical data-driven ¢
targeting and messaging £
* Challenges: demonstrating value j
* Lots of talk about targeting and messaging mm
potential g
e BUT ... difficult to systematically measure or J
generalize benefits oo
* AND ... not all achievable benefits valued by one - foose | medum s

Targeting strength

typical programs




Our vision e

Customer-utility relationships will become much more dynamic as the
grid becomes more dynamic.

Climate and grid operational goals will eclipse traditional cost
containment objectives for customer facing programs.

Behind the meter generation, storage, and end-use electrification will
join energy efficiency as key components of “Demand Side
Management”.

More sophisticated methods are required to plan and manage these
customer interactions.
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For discussion

* What are your thoughts on how we need to plan and manage future
customers interactions?

* What the challenges that you are facing?
* Any other questions?




